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The #MeToo hashtag

coined in 2006 by Tarana Burke as movement for black
women’s safety at the workplace (see Garcia 2017)

began trending on Twi�er on 24 October 2017

actress Alyssa Milano responded to allegations of sexual
assault by Harvey Weinstein

encouraged “members of the public to join in to showcase the
magnitude of the problem of sexual violence” (Mendes et al.
2018: 236).

has so far not been the object of scientific study
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contributors prefer the “warm, comforting atmosphere” in
opposition to the “very cold, very statistically-based news
stories”
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Dialogicity on Twi�er (Page 2012)

→ Do dialogic exchanges (needed for participatory interaction)
occur on Twi�er?

rhetorical questions, inclusive "we" for solidarising →
heteroglossic acknowledgement of wider audience (2012: 195)
treating the audience as a collective (“guys”, “os cuento”, “ihr”)
→ dynamics of broadcast talk (conversationality simulated,
not dialogic), “micro-celebrities”
self-branding via hashtags mainly found in one-to-many
broadcasts rather than conversational, addressed messages
(2012: 187)
hashtag talk involves multiple participants talking
simultaneously about the same topic, rather than individuals
conversing (2012: 196)
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Methodology

Exemplary data

extraction of tweets involving #MeToo hashtag

time span recorded:
German 10 to 23 July 2019
Spanish 31 July to 6 August 2019
English 6 August 2019

preliminary quantitative & qualitative analysis based on
around 450 tweets per language (Twi�er API limits)

limitation: country identity not always (correctly) given
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Cross-linguistic framings of #MeToo

#MeToo as an organised pressure group

merch (3), false accusation (2), false accuser (2), drama artist,
architect, brigade, leadership, gang

Hexenjagd (‘witch hunt’) (3), Aktivistin(nen) (f.) (3), Kampagne
(2), Inquisition (2), Falschbeschuldigung (‘false accusation’),
Lynchmob, Lügengeschichte (‘tall tale’), Opferkult (‘cult of
victimhood’)

marca (‘brand’) (2), caza de brujas (‘witch hunt’), carro
(‘bandwagon’), red internacional (‘international network’)
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Cross-linguistic framings of #MeToo

Exaggerating the scope of #MeToo

rebellion, survivor, mass-emasculation, ba�le, hot mess

Hype, Zug (‘train’), Auswuchs (‘excess’), Sturm (‘storm’), Welle
(‘wave’)

fetiche (‘fetish’)
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Cross-linguistic framings of #MeToo

�estioning the veracity of #MeToo

rhetoric (2), nutcase, BS, idea, madness, claim

Argumentation, Unsinn (‘nonsense’), Kartenhaus (‘house of
cards’), Gschichtli (‘li�le story’), Dorf (‘village’)

chiringuito femirojo (‘feminist le�-wing beach bar’)
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#MeToo without collocates: Four stance categories

Criticise

Reject/hijack
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#MeToo in English

Without collocates (n=73)

Support (n=29)

Criticise (n=4)

Reject/hijack (n=12)

Mention (n=28)

40%

5%
16%

39%
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#MeToo in German

Without collocates (n=91)

Support (n=20)

Criticise (n=15)

Reject/hijack (n=29)

Mention (n=27)

22%

16%

32%

30%
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#MeToo in Spanish

Without collocates (n=141)

Support (n=36)

Criticise (n=10)

Reject/hijack (n=34)

Mention (n=61)

26%

7%

24%

43%
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Comparison of #MeToo hashtags without collocates

English (n=73) German (n=91) Spanish (n=141)

40%

5%
16%

39%
22%

16%

32%

30% 26%

7%
24%

43%
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Conclusion

Some tentative observations

German discourse: semantic prosody frames #MeToo more
reluctantly (“debate”) or even negatively (“hysteria”) than in
English and Spanish (“movement”, “movimiento”)

mirrored by authors’ stance where no semantic prosody is used

Thank you for your a�ention!
mario.bisiada@upf.edu
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